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Golden Age Radio Programming.  A wide range 
of programming was available on the radio during the 
golden age. Live music, both popular and classical, was a 
staple. NBC even had its own orchestra that performed on 
a regular basis. There were also dramas and action pro-
grams, including Little Orphan Annie, The Lone Ranger, 
and The Shadow.

Some radio programs from the golden age survive 
today as television programs, most notably soap operas. 
The soaps, as they are called for short, are daytime dramas 
targeted primarily at women; they got their name from the 
commercials for soap and other cleaning products that ran 
during the shows. For better or worse, soaps were the first 
programs targeted specifically at women, a key audience 
for advertisers. It wasn’t until the advent of television in 
the 1950s that soaps ceased to be a major part of radio pro-
gramming.22 CBS’s Guiding Light started on the radio in 
1937, moved over to television in 1952, and finished its 
seventy-two-year run on September 18, 2009.

Amos ’n’ Andy.  Despite the popularity of soap operas, 
no radio show attracted a bigger audience than Amos ’n’ 
Andy, the first nationally broadcast daily drama.23 Amos 

’n’ Andy began in January 1926 on Chicago radio station 
WGN as Sam ’n’ Henry. The show was a fixture on the 
radio, in one form or another, for nearly thirty-five years. 
Starring on the show were two white actors—Charles 
Correll and Freeman Gosden—who played the roles of two 
African Americans, Sam and Henry, who owned the Fresh 
Air Taxi Company. Correll and Gosden wrote all the 
scripts themselves and furnished the voices for the title 
characters and the members of their fraternal lodge, the 
Mystic Knights of the Sea. Their names were later changed 
to Amos and Andy when Correll and Gosden syndicated 
the show nationally, since WGN owned the characters of 
Sam and Henry. At the peak of its popularity, Amos ’n’ 
Andy was played in restaurants and in movie theaters 
between shows so that people wouldn’t have to stay home 
to listen.

For the history of radio news, see Chapter 6, “Newspapers 
and the News.”

The BBC: Voice of the Old Empire.  Although in 
the United States radio is generally seen as an entertain-
ment medium, the British Broadcasting Corporation (BBC) 
has been broadcasting news and culture worldwide for 
more than seventy years.

Source: Library of Congress.

Figure 7.1  The Early Red and Blue NBC Radio Networks
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Audio 7.2: Listen to the BBC World Service.
soap operas: Serialized daytime dramas targeted primarily at women.


